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What does a successful (urban)
4-H professional look like today, 20117




1. PROGRAM DESIGN

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES




SECTION 1: 4-H SCIENCE CORE PRINCIPLES

* 4-H Science Program Design — 4-H Science
Checklist

e Inquiry Based Learning Approaches

* Providing Youth Authentic Opportunities to
Practice and Share Science Abilities

e Training Others to Deliver Science Programs

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES “




2. ENTREPRENEURIAL

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES




CHALLENGE:

4-H Event and
Volunteer Manager

CES FOR 4-H ScIENCE IN URBAN COMMUNITIES




OPPORTUNITY:

Executive Director of 4-H
Youth Development



2. ENTREPRENEURIAL

Grants
Sub-Contracts
City Government

Corporations
In-kind

Partnerships
PROMISING PRACTICES FOR 4-H ScIENCE IN URBAN COMMUNITIES




3. PARTNER

PROMISING PRACTICES FOR 4-H ScIENCE IN URBAN COMMUNITIES




SECTION 2: PARTNERSHIPS

o Afterschool Providers

e Summer Program Providers

e City Government & City Parks and Recreation
e Universities & Campus-Based Scientists

e Science Centers & Museums

e State Level Practices to Advance Urban

Programming
PROMISING PRACTICES FOR 4-H ScIENCE IN URBAN COMMUNITIES




4. BUILD CAPACITY

PROMISING PRACTICES FOR 4-H ScIENCE IN URBAN COMMUNITIES




4. BUILD CAPACITY

Associate Staff
Collaborating Staff
Content Rich Volunteers
AmeriCorps Members
Teenagers

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES




SECTION 3: STAFFING, RECOGNITION, MIARKETING

 Content Rich Volunteers
* AmeriCorps Members
 Teenagers as Teachers

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES




5. TELL THEIR STORY

PROMISING PRACTICES FOR 4-H ScIENCE IN URBAN COMMUNITIES




SECTION 3: STAFFING, RECOGNITION, MIARKETING

e Recognizing Youth & Showcasing Efforts

e Marketing & Branding 4-H Science in Urban
Communities

PROMISING PRACTICES FOR 4-H SCIENCE IN URBAN COMMUNITIES




1. PROGRAM DESIGN
2. ENTREPRENEURIAL
3. PARTNER
4. BUILD CAPACITY
5. TELL THEIR STORY



CHALLENGE:

4-H Event and
Volunteer Manager

CES FOR 4-H ScIENCE IN URBAN COMMUNITIES




OPPORTUNITY:

Executive Director of 4-H
Youth Development
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WEBSITE AND PUBLICATION

e http://urbandhscience.rutgers.edu
e Available May 31, 2011

Search This Site:

for placement

Staffing, RemgniEon,
and Marketing

4-H Science Core Principles
and Program Design

Development, Program Growth
and Sustainability
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